
The influence of BROADCAST RADIO, TV, and PRINTED media is
incredibly powerful, and as such, should not be allowed to be in
the hands of a few people or corporations.  The FCC has the
obligation to stop this obvious and blatant attempt to place the
control of one form of mass communications in the hands of a small
group whose interests are not America or its people.
  The reasons our forefathers placed limitations on market
influence are more important today than ever.  The airwaves in
America should be used for the benefit of all the American people.
We are best served when there is the greatest diversity in the
information available.  We cannot allow corporations to increase
their control of the information disseminated via Radio and TV
broadcasting (including cable), printed and other media.  We cannot
permit limited communication of ideas, and a monocracy of thought.
This does not serve the American people, but does move our great
country one step closer to an abhorrent government that squelches
freedom of thought and information.


